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◆ THE HEAD HONCHOS as Nicky Campbell called a panel of 
execs, lined up for the Big Debate in front of an audience in 

Studio 6 at TVC with proceedings streamed on Gateway. Here, 
Harshad Mistry, senior technologist in FM&T, asks ‘How do we 

maintain our identity when audiences don’t care where content 
comes from so long as they get it?’ A challenging issue, the 
panel agreed, though Peter Salmon praised sports coverage  
for ‘rejuvenating the BBC brand’. More questions Page 3
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FILE SHARING... PIRATE PARTY SAILS THROUGH IN EUROPE

Now tv skills can lead to an MA
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PRODUCERS FROM 

OUR FEATURE last week on 
Psychoville, which starts on BBC 
Two on June 18,  should have 
included the website address http://
www.bbc.co.uk/psychoville/

by Rory Cellan-Jones 
BBC technology correspondent 

ONE SIDE THINKS it’s a threat to 
the essence of our civilisation, de-
stroying jobs, depriving artists of 
a living and causing untold dam-
age to the economy. To the other, 
it’s a totem of liberty and free artistic 
expression, and attempts to curb 
it are both evil and doomed. I’m 
talking about illegal file-sharing 
on the internet, the subject of a 
ferocious debate in the UK and 
across Europe right now.

In the run-up to the govern-
ment’s Digital Britain report, the 
lobbying by media companies 
seeking stronger action against 
file-sharers has got ever fiercer. 

Last Wednesday a coalition of 
music and video trade bodies and 
unions warned there were just 
seven days to save the creative 

industries from a severe threat. 
They quoted a report by Europe 
Economics that ‘up to 800,000 
jobs’ could be lost to internet  
piracy. Another report told us that 
nearly seven million people in the 
UK were downloading illegally – 
and worked out that this was cost-
ing the economy 4000 jobs.

Such figures have been torn 
apart by those on the other side 
of the debate, a mix of web liber-
tarians, music fans and internet 
service providers. They’ve quoted 
their own figures which show that 
those who download illegally also 
tend to buy more music.

I’ve listened to both sides. A few 
weeks ago I was called to an off-
the-record briefing with a music 
industry boss, who told me that 
this was a war, which he and his 
colleagues were going to have to 
fight ‘hill by hill’. He was aghast that 

the country hadn’t woken up to the 
fact that a vital part of the economy 
could be wiped out by piracy.

Earlier, I met the Carphone 
Warehouse boss Charles Dun-
stone, whose TalkTalk broadband 
service is under pressure to act 
against file-sharers. He made it 
clear he wasn’t prepared to police 
his customers’ web activities. He 
told me about a web service that 
offers to download you just about 
any track simply by surfing all of 
the world’s online radio stations, 
then serving it up when it arrives 
on one of their playlists. His con-
clusion? The battle against piracy 
is doomed to failure.

So who’s winning? The pirate-
bashers were optimistic until a 
week or so back. France, to cheers 
from the creative industries, had 
passed a new anti-piracy law, which 
included a ‘three strikes’ measure 

that would see offenders have their 
net connections cut off. But last week 
France’s top legal body cut that law 
off at the knees. The Constitutional 
Court ruled that access to the net was 
a human right, and said the agency 
set up to monitor web activity was a 
breach of privacy. 

In Sweden, the media firms won 
their biggest victory so far in a trial 
which saw the founders of the  
Pirate Bay website fined and sen-
tenced to a year in jail for assisting 
in file-sharing. Then Sweden’s  
Pirate Party won a seat in the  
European Parliament on a mani-
festo calling for file-sharing to be 
legalised. The case against limit-
ing the way people use the web to 
share music will now have a voice in 
Strasbourg. The battle will continue 
– and is moving from music to video 
– but across Europe there has been 
a swing to the pirates.
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Guest contributors this week

JAKE BOWERS, Romany broadcaster, 
asks where his culture is reflected 
on air, while WS correspondent 
ROB BROOMBY explains how the 
BBC’s White Season made the rest of 
Europe sit up and take note. Page 10

◆ THREE NEW POST GRADUATE qualifications 
in production management are to be launched 
which will recognise and accredit the range  of 
skills within the industry. The courses, which will 
be free to BBC staff, are open to working profes-
sionals with five years’ production experience 
but not necessarily with a first degree.

People can accrue course credits by complet-
ing training modules that will be assessed by Skill-
set’s media academy network to gain a post grad 
certificate, diploma or full MA in production man-
agement. Students will be expected to complete 
private study and some modules in their own time, 
and courses will be open to external candidates 
for a fee.

Announcing the scheme at last week’s produc-
tion management conference,  Angela Roberts, 
manager of production training said: ‘This is about 
giving people a portable qualification and recogni-
tion to skilled individuals. Before, you could work 
for years in production management with nothing 
to show for it.’ 

The post grad modules – a mix of online and 
face-to-face training – are in development with a 
target launch date of January 2010. Full details will 
be published later in the year on the Production 
Uncovered pages of Gateway.

◆  SHARP-EYED VIEWERS and online users might 
have noticed a minor change in the BBC’s foreign 
coverage. News has decided to adopt the more 
common spelling of Taliban, rather than Taleban, 
which it has favoured until now.

‘The word is a translation from the Arabic, so 
neither spelling can be said to be right or wrong, 
and there is no particular political significance in 
which version to use,’ explains Jonathan Baker, 
deputy head of newsgathering, in a note to news 
teams. ‘But almost all governments, NGOs [non-
government organisations] and media organisa-
tions spell it with an ‘i’ not an ‘e’.’

He goes on to say although the spelling ‘might 
not seem much of an issue to a tv and radio broad-
caster’, it’s an important point for the website and 
for access to material via search engines.   

Previously, anyone searching for ‘Taliban’ in 
Google would not have come across  any BBC  
content.

◆  THE UKULELE ORCHESTRA of Great Britain’s 
concert at the BBC Proms on August 18 will raise 
the profile of an instrument whose fans include 
Paul McCartney and Brian May of Queen.

In a novel twist, people attending the concert 
at the Royal Albert Hall have been invited to take 
along their own ukuleles to join in a grand rendi-
tion of Beethoven’s Ode to Joy! 

Roger Wright, director of the BBC Proms, says he has 
started learning and hopes to join in on the night.

The Ukulele Orchestra was founded in 1985 ‘as a 
bit of fun’ and has won a large following. It has even 
recorded a Radio 1 session. The orchestra has helped 
to revive interest in an instrument that originated 
in the 19th century in Hawaii. From there, the uke 
spread to the US and then internationally.

Ukuleles have four strings and come in four 
sizes, from the smallest, the soprano, which is the 
standard, to the concert, tenor and baritone.

There are two main types: the Hawaiian, 
shaped like a small guitar, and the circular-bod-
ied banjo-ukulele, or banjolele, as played by 
George Formby, who famously strummed his 
way through classics such as Leaning on a Lam-
post, When I’m Cleaning Windows and With My 
Little Stick of Blackpool Rock.
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Top talent 
to take 
‘bigger hit’
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by Andrew Harvey

The things 
that have 
been on 
people’s 
minds 

by Cathy Loughran

Ariel takes a studio seat for an 
executive interrogation that 
ended with no blood on the floor

ON THE PANEL
Mark Thompson dg
Mark Byford deputy dg
Jana Bennett director  vision
Helen Boaden director news
Tim Davie director A&M
Peter Salmon director BBC North
In the chair: Nicky Campbell

They bring 
quality, 
we haven’t 
got it in 
for them

Taking questions: Peter Salmon, Helen Boaden, Mark Thompson, Tim Davie



Hundreds signal their 
interest in Salford 

Drugs and me: John Cale tells sorry tale

Pat Younge is 
‘coming home’

A good 
one to 
share

by Sally Hillier ●

● 
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Week In Week Out, BBC One 
Wales, June 16. Viewers outside 
Wales can watch on iPlayer

by Clare Bolt

Persian tv’s 
big story hit 
by jamming

Arts Council deal will
aid brightest and best

Highland fling and 
more on BBC Four

Webby winner Steve keeps it simple
by Chris Hamilton, assistant editor, 
news website

More at webbyawards.com

www.bbc.co.uk/world-
service/saveoursounds

Is that a favourite sound I hear?

Cycle rides, jewellery col-
lections, a soul and motown 
party, and a Big Sit Still, when 
12,500 children were spon-
sored to sit quietly, were 
among the events organised 
by BBC WM to help young kid-
ney patients.

Now the Kidney Kids  
Appeal has reached the £1m 
mark. The milestone was  
announced on Friday on Phil 
Upton’s breakfast show, just 
a year after the appeal was 
launched. The eventual aim is 
to raise £1.5m for a new kid-
ney unit at Birmingham Chil-
dren’s Hospital.

Next month Upton will 
cycle 400 miles down the 
French coast to help raise 
more money.

WM milestone
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by Adam Bambury
 
BRITISH COMBAT TROOPS

Occupation, BBC Two,
 June 16, 17, 18

IF THE PACY FORMULA 1 commentary on BBC 
One and 5 Live leaves you gasping to keep up, 
try looking behind the red button at CBBC’s 
coverage, which has become a surprise hit with 
adult viewers.

Led by presenter Michael ‘Abs’ Absalom (for-
merly of Xchange and Sportsround) and fringe 
Formula 1 driver Perry McCarthy, the original 

Stig from Top Gear, the CBBC commentary is one 
of three options via the red button for each race 
this season. 

Absalom and McCarthy angle the commen-
tary to those who have no previous knowledge 
of F1. The coverage isn’t just hours of race  
reporting; there are comedy sketches, live inter-
views with junior kart champions and budding 

child commentators. The result, according to 
producer James Steel is ‘totally different’ from 
the other BBC coverage; it sets out to be fun and 
engaging. ‘It’s like Saturday morning tv used to 
be – child and family orientated so everyone can 
take part.’ 

For the anoraks, each race has a speed quiz, 
with off-the-wall facts about each country that 
F1 visits: (did you know the average kebab spit 
turns at the speed of two revs per minute?) and 
music debates (would James Bond or Mission 
Impossible have the best theme tune for the 
grand prix?) Perfect for boys and girls – even 
grown up ones. 

◆ Elsewhere at CBBC, the people at Me and 
My Movie are rallying non-BBC offspring to sign 
up for their summer film making workshops. The 
Me and My Movie UK Tour will stop in London, 
Norwich, Birmingham, Cardiff, Salford, Belfast 
and  Glasgow throughout August to provide 
movie masterclasses for 6-14 year olds. Kids 
will spend the day working in groups, with pro-
fessionals and using handicams to make short 
films for CBBC’s Me and My Movie competition 
in association with Bafta. The competition was 
launched with a half-hour Blue Peter special, and 
will be promoted throughout the Blue Peter  
movie month. Lucy Keeler

CBBC goes racing and 
finds a winning formula

In the thick of it: the crew has to work fast shooting a scene for the three-part drama as James Nesbitt, playing a veteran British soldier soon to leave the army, carries an injured girl from a bomb blast

Showing the strain: Nesbitt as a soldier in Iraq

Basra comes to Belfast

Northern Ireland’s drama shows that fighting 
the war in Iraq doesn’t end when it’s over

Soldiers 
often 
struggle to 
adjust to 
civilian life
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Why is Simon Mayo wearing make-up? Adam 
Bambury goes behind the cameras at 5 Live 

PEOPLE CAUGHT HAMMERING 
away on their keyboards while 
playing the BBC-only trial of 6 
Music’s new online game Mooso 
have a unique alibi if caught by 
the boss: ‘I was just generating 
some metadata.’ 

The prototype uses listeners’ 
music knowledge in an online 

game that aims to com-
bine both work and play.  

Produced by BBC 
 radio labs, Mooso  
involves players com-
peting to categorise the 
music they hear playing 
on 6 Music. Each round 
commences with the 
start of a new song, 

and gamers have two minutes to 
type in relevant ‘tags’ – descrip-
tive words that could be genres, 
instruments, moods or similar 
bands. If two or more people 
enter the same tags, they score 
points and work their way up the 
leader board. 

Fun enough, but here’s the 
clever bit: terms that have been 
typed by two or more people 
become ‘metadata’ – tags which 
can be applied to every song 
played on 6 Music. This meta-
data is used to build a music dis-
covery site linking bands, songs 
and genres with the wide range 
of grouping criteria supplied 
by players. As project manager 

Tristan Ferne puts it: ‘The more 
people play, the better it gets.’

‘There’s a massive untapped 
audience of people spending all 
their time playing games,’ says 
Ferne. ‘But there’s also mas-
sive untapped potential there, all 
those people spending all that 
time on something, maybe it’s 
something we can harness’

Ferne and colleague Chris 
Bowley were inspired to create 
Mooso by the writings of Luis 
Von Ahn of Carnegie Mellon Uni-
versity in the US. Von Ahn pro-
posed and developed the idea 
of games that were both fun and 
had an element of utility, coining 
the phrase Games With a Pur-

pose, or GWAP. Ferne and Bowley 
took the GWAP concept and  
applied it to music radio.

A glance at the site reveals 
that 142 tags have been entered 
so far, ranging from ‘west coast’ 
to ‘wellies’. The Artists section 
contains more than 1100 acts 
that have been played on 6 Music 
since Mooso began, with details 
of what songs and how often. 

Players can sign up for Mooso 
at mooso.fm  While listening to 
6 Music, they can either play  
 directly through the site or via an 
instant messaging service like 
GMail. Mooso will be made avail-
able to the public next month. 

Adam Bambury

Tagging  
gets tuneful  

A MAN SITS HUNCHED OVER A MIXING DESK

1: Video feed live from the studio 
2: Updates from the studio and text messages from the 
audience 
3: Live news feed 
4: Button to send messages to studio

1 2

3

4
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Sound and vision: Simon Mayo broadcasting under the roving eyes of the video cameras



◆  HAVE YOU EVER BEEN TEMPTED to 
download software while you’re at work? 
Add some flash toolbars off the web?  
Spend your lunch break file-sharing music? 
Well, it’s not a good idea. Chris Drake, the 
BBC’s software compliance manager, is the 
man in the hot seat and he deals with the 
software manufacturers on behalf of the 
BBC.

‘Managing software on the desktop not 
only ensures that the BBC remains legal 
in its usage, but it also saves money,’ he 
advises. ‘There’s always the provision for 
more software to be added if you have spe-
cialist requirements, but it has to be paid 

for by the BBC and there is a process for 
gaining approval each time.’ His team try 
to recycle licences as much as possible so 
software doesn’t sit around unused ‘and 
the BBC gets the best value for its money’.

Chris has the often unpopular task of 
following up reports of software which 
may be unlicensed (the main culprits  
include Spotify, Virtual Earth, Azurias, Wire-
shank, Chrome and Plaxo). He also chases 
up licences which are legitimate but don’t 
appear to be in use.

‘Illegal software can cause problems - 
not just in the risk of virus infection to pcs, 
but in the potential danger to the reith net-

work to which most pcs are attached,’ he 
explains. ‘And, well, it’s illegal.’

Often these issues occur because peo-
ple just don’t understand the rules: 
● Don’t download software from the 
internet to your BBC computer without 
permission 
● Always refer to your IT co-ordinator 
about obtaining additional software –  
the person sitting next to you doesn’t 
always know  
To find out about the range of software 
available for use in the BBC, check the 
software catalogue on the Siemens Portal 
siemens.gateway.bbc.co.uk

Think twice before you start file sharing on BitTorrent,
says senior technologist Rupert Preston-Bell

◆ Liam Keelan, controller of 
daytime, has commissioned 
a 5x45 minute drama 
LAND GIRLS for BBC One 
and BBC HD. The drama 
about Women’s Land Army 
members who worked the 
land in World War Two, marks 
the 70th anniversary of the 
war and will tx in September. 
It will be made in-house 
and exec produced by Will 
Trotter and John Yorke.

◆ Michael Portillo will follow 
in the footsteps of George 
Bradshaw, the man that 
mapped the railways, in 
TRAVELS WITH BRADSHAW. 
Made by TalkbackThames, 
the 20x30 minute series 
will see Portillo travel 
across Britain by train, 
learning about the nation’s 
relationship with the 
railways. Commissioned 
by Liam Keelan for BBC 
Two daytime, it will be 
exec produced by Damian 
Kavanagh. Tx to be 
confirmed. 

◆ BRITAIN’S BUSIEST 
SUMMER will look at how 
business owners are coping 
with rising numbers of 
people holidaying in Britain 
because of the recession. 
The 3x40 minute series 
will be made by Crackit 
Productions and exec 
produced by Alex Menzies 
who also commissioned it. 

8 9

BBC  IN ACTION

IF YOU HAVE A SUGGESTION FOR WHO OR WHAT SHOULD BE IN WEEK@WORK PLEASE EMAIL CLARE BOLT

week@work
Download and  
be damned?

SPRINGWATCH achieved its highest 
ever AI for the final two episodes of the 
fifth series last Wednesday and Thurs-
day. The AI of 90 bounced nine points 
ahead of the factual average.
Overnights show this year’s series, 
which ran for three weeks, averaged 
3.4m viewers – a share of 15 percent. 
Each hour-long episode, shown at 8pm 
on BBC Two, also performed above the 
timeslot average.
Viewers’ comments were glowing with 
Pulse survey scores revealing that they 
loved the subject and how it was pre-
sented as well as finding it inspiring and 
a high quality programme.

To read the audience profile and comments 
on any BBC programme visit audiencespor-
tal.com. 

AI SCORES

blogbites SPEECH PATTERNS

COMING UP SPEAK EASY 

Monday 
Gossip - Heavy Cross 
Another in a long list of song titles which send out 
an alternative message to that which is intended 
by the band. Heavy Cross could be a two word 
biography of lead singer Beth Ditto herself, you 
just need to add a comma. Granted, it doesn’t take 
into account her voice, her band’s commitment 
to various worthy punk rock causes, or the fact 
that her band can, on a good day, blow the dust 
off an old hat from a five mile distance, but still, 
pithy eh? 
Fraser McAlpine, content producer 
bbc.co.uk/blogs/chartblog/

Tuesday 
It’s that dog again 
The big news – the really big news – is that my 
dog, Rascal, got a haircut today. I thought a 
photograph might satisfy all those people who 
email asking for updates on our family pet. I also 
get requests for my thoughts on the future of 
broadcasting but, well, mainly you ask about the 
dog. In fact no one really asks about the other 
stuff. I lied. 
Jeff Zycinski, head of Radio Scotland 
bbc.co.uk/blogs/jeffzycinski/

Wednesday 
Conflict of party and private lifestyles  
China has no direct equivalent of Hello magazine 
and as a result, we know almost nothing of the 
private lives of China’s leaders. That means that 
there’s huge amounts of interest whenever 
anyone gets any kind of peek into the life of 
Communist Party politicians and their families. 
There’s particular interest when someone’s 
private lifestyle appears to conflict with the frugal 
existence officially preached by the party. So, 
internet users here have been poring over photos 
of Bo Guagua – the son of Politburo member Bo 
Xilai. A social networking site appears to show Mr 
Bo jr enjoying all the standard (and occasionally 
archaic) pursuits available to a student at Oxford. 
A few comments from internet users... ‘How 
can a modest civil servant in China send his son 
to Oxford? I remain perplexed despite much 
thought.’ ‘It’s certainly good to be an official.’ 
James Reynolds, Beijing correspondent 
bbc.co.uk/blogs/thereporters/jamesreynolds/

Thursday 
Why Ronaldo is leaving Manchester for Madrid 
The Ronaldo deal is a classic case of pragmatism 
meeting populism. Pragmatism on the part of 
Manchester United, and populism on that of 
Real – though Madrid’s plan will also be laced 
with hard-headed projections of the number of 
shirts Ronaldo and Kaka will be able to sell for 
the Spanish club. Back in 2003, when Beckham 
went to the Bernabeu, Real earned $600m in sale 
of shirts and other merchandising, increasing 
profits by 137% in the four seasons Beckham was 
there.  
Mihir Bose, sports editor 
bbc.co.uk/blogs/thereporters/mihirbose/

Friday 
So bring on the second draft... 
I had no idea. I write my book, hand it in 
on time and it comes back like it’s been 
marked by an English teacher. Never before 
has my computer seen such swathes of 
cutting and pasting as it did this morning. 
We are talking thousands of words at a time 

swapping places at the simple tap of a key. 
All very dramatic but all very necessary of 

course. They know what they’re doing these 
book people. 

Chris Evan, Radio 2 dj 
bbc.co.uk/blogs/chrisevans/ 

CHANGING PLACES 

◆ STEVE COLEMAN, 
PRODUCER, RADIO MERSEYSIDE

Where did you buy the outfit you’re 
wearing in the photo?

The shirt is from Jack Jones. I 
saved up at least two months 

wages to pay for it – about 
£40. I can’t remember 
where the jeans are from 

but they’re frayed at the 
back which, I think, was 
fashionable in the 80s. 
I’ve had the boots for a 

long time but I can’t bear 
to ditch them. They’re 

made by Callous and are very 
comfortable.

Do you need to dress a 
particular way for work?
I’m lucky, as a producer/
presenter for a mid afternoon 
show I get to meet lots of cool 
artists so shirts and ties are a 
total no-no. Also, my tattoos 
are a good talking point. I have 

more but you can’t see them.

Have you taken inspiration 
from anywhere?  
The American deep south. Not 
really. I call this particular look 
‘work casual’.

What does your outfit say 
about you? 

It says come and have a chat, 
I won’t bite and yes, I can be 

down with the kids in a late 
30s kind of way. 

WHAT TO WEAR

RICHARD HUTT (pictured), 
correspondence manager for the 
director general, begins an attachment 
as complaints director in the editorial 
complaints unit... Radio Nottingham 
bj MARK FAULKNER becomes the 
station’s news editor for six months... 
Nottingham’s sbj AENEAS ROTSOS 
moves to Radio 4 to work as an sbj on 
Today... JAMES DUFFEN joins the BBC as a 
research manager on digital platforms... 
Business video journalist JACKSON 
HEWETT,based in New York, leaves the 
BBC to join Columbia Journalism School 
as a Knight-Bagehot fellow... CLAIRE 
O’NEIL, contracts executive, becomes 
team leader, rights and contracts, at 
Pacific Quay.

  ◆  HERITAGE ARTIST
‘Radio 2 might book a heritage artist,’ 
says Music Week of October’s BBC 
Electric Proms. But don’t expect a painter 
with a penchant for the subtleties of 
standing stones to take the stage – it’s 
not that kind of rock. 

See also this month’s Glastonbury Fes-
tival. Neil Young, Bruce Springsteen, Blur? 
‘The top three bands are all heritage acts’ 
confirms music website Popjustice. 

It’s true, see what we turned up... 
Springsteen (pictured) has his own gift 
shop and restaurant in a customised 

Greyhound 
bus run by 
authentic 
blue-collar 
workers, 
while Young 
has had to be 
fenced off 
due to hippies climbing on him at astro-
logically important junctures.

Blur were awarded a £5.2bn band res-
toration grant to help them stand on the 
same stage together, but sadly National 
Trust membership won’t get you in free. 

◆ NIKOLAY DAVYDENKO AND 
PHILIPP KOHLSCHREIBER are 
names likely to leave Wimbledon 
reporters tongue-tied. But that’s 
where the Pronunciation Unit 
steps in... 
 The unit’s four phoneticians advise the 
BBC on the pronunciation of anything; 
from tennis players to diseases and 
song titles. The unit’s online database, 
which provides guidance on thousands 
of pronunciations, has recently been 
upgraded. It now lets you cut and paste 
advice into emails and documents and 
includes pronunciation advice in BBC Text 
Spelling as well as BBC Modified Spelling 

(see pronunciations below 
for the former). You can 
also create a personalised 
list of pronunciations. For 
example, if you work in 

sport, you might find it useful to store 
Nikolay Davydenko (pictured) and Philipp 
Kohlschreiber, pronounced nik-uh-LIGH 
dav-id-YEN-koh and FILL-ip KOHL-shrigh-
buhr (capitals denote stressed syllables), 
for quick reference.
The Pronunciation Unit will be providing 
week at work with regular updates on topical 
pronunciation issues. If you have any of your 
own contact pronunciation@bbc.co.uk / 02 
82277 / pron.gateway.bbc.co.uk

   
 
 
 
◆  ROBERT SEATTER, 
HEAD OF BBC 
HISTORY
I am taking a 
production of one 
of the most famous 
Venetian comedies, 
A Servant to Two 
Masters by Carlo 
Goldoni, to Venice. 
Performed in 
English in the 
gardens of the 
historic palace, Ca’Rezzonico, on the banks of the 
Grand Canal, it aims to provide an accessible and 
fun interpretation. After a year of negotiating with 
various Italian cultural institutions, we will launch 
this pilot production on June 22 for one week only.

It’s an exuberant, fun show concerning the esca-
pades of an unemployed servant called Truffaldino, 
who decides to work for two masters to make more 
money, hoping that neither will notice his deceit. 
The perfect comedy for these credit crunch times… 

All inquiries to Robert Seatter 

  ◆   News is piloting Truckmapper, a device that charts the 
location of the BBC’s satellite trucks. The purple blobs 
below show the location of BBC buildings and the codes 
the positioning of the sat trucks. Clicking on the codes 
tells you what story the truck has been assigned to, the 
story’s status and the journalist working on it.  
newsroom.gateway.bbc.co.uk/portal/ 

RESOURCE  
OF THE WEEK

Clicking on UKI-1267 shows  
its position on the A4085, 
with the vehicle’s movements 
updated every ten minutes 

SHAMELESS PLUG

Seatter will perform in his 
production of A Servant  
of Two Masters

◆ ‘THERE’S NO MOBILE, NO BOOKS, 
NO MAGAZINES...’ laments Radio 
1 producer Aled Haydn Jones as he 
spends time in a prison cell after  being 
‘caught’ with cocaine...

Aled acted out the scene for Radio 
1’s Drugs Campaign which involved 
producers and presenters exploring 
 issues relating to the use of illegal 
substances. 

The campaign coincided with the 
government’s National Tackling Drugs 
Week and stemmed from listener feed-
back on The Surgery, a Radio 1 and BBC 
Switch co-production, which provides 
advice on personal issues.

‘The show is a tool in pinpointing 
key issues,’ says campaign manager 
Anna Bowman. ‘We knew that drug use 
was something we needed to tackle 
as 15-29 year olds are most likely to 
 experiment with them.’

The station commissioned a survey 
and found that 70 percent of listeners 
knew someone who had taken drugs 
while 50 percent had been offered 
them. 

‘We had to avoid being dictatorial 
because we know that has little impact 
on our listeners,’ says Bowman. ‘So we 
took two approaches: Newsbeat cov-
ered the factual elements while the djs 
delivered their personal experiences.’

For more about the campaign visit http 
bbc.co.uk/radio1/drugs/
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Where some minorities are 
more unequal than others

> IF YOU HAVE A VIEW ABOUT THE TOPICS ON THIS PAGE, PLEASE EMAIL ariel mailbox

The BBC was applauded for spotlighting marginalised Britons in its 
imaginative white season. Now, in the middle of a history month 
devoted to the UK’s Gypsy, Roma and traveller community, one 
broadcaster asks where his Romany culture is reflected on air

by Rob Broomby

E U R O P E A N B R OA D C A S T E R S

Rob Broomby 
is British affairs 
correspondent, 
World Service

by Jake Bowers

EUROPE’S 12 MILLION  ROMANY 

 Jake Bowers is 
a Romany jour-
nalist and broad-
caster. He edits 
Travellers Times 
Online, www.
travellerstimes.
org.uk and chairs 

Gypsy, Roma  and Traveller History 
Month www.grthm.co.uk

Film that made Europe sit up and take notice

Site unseen: ‘we receive no service created by, for and about us.’

It’s a myth 
that we offer 
little new on 
diversity

THE ARGUMENTS about who gets what from 
the licence fee will be all around us this week 
as Stephen Carter’s Digital Britain report 
sets out government policy on extending 
broadband through the UK and how it could 
be paid for. 

Preserving the right to the  licence fee 
money is central to the BBC’s policy and its 
corporate affairs team works hard at main-
taining the support of influential people 
known as ‘opinion formers’. Nothing wrong 
with that; the BBC needs all the friends it can 
muster in the volatile atmosphere that  
exists around Digital Britain. But you can  
argue that there is another more direct route 
to the hearts and minds of the public who pay 
the licence fee and who are told week after 
week by rival media organisations that they 
should be feeling resentful about paying up.

We have argued before that the BBC 
doesn’t do enough to remind people of what 
they get for a charge that works out at 39 
pence a day (about a quarter of a cup of Star-
bucks coffee). The range of television, radio 
and online services, plus the learning, the 
orchestras and outreach projects collectively 
represent a phenomenal bargain. There is 
every reason to sympathise with competitors 
who are caught in the painful pincers of fall-
ing advertising and customers migrating to 
digital alternatives, but if the BBC wants to  
retain present levels of public support it 
needs to beat its own drum with vigour. 

The junctions between programmes are 
used to trail some of the best things that are 
coming up and this space could be used for 
a campaign along the lines of ‘What the BBC 
Gives You for 39p a Day’. A series of promo 
trails packed with excellence could hammer 
home a message that is too easily forgotten, 
especially among so much negative coverage 
and comment elsewhere. 

Andrew Harvey is editor of Ariel

Everybody 
loves a bargain

ANDREW 
HARVEY

IF THERE WAS A THEME to last week’s pro-
duction management conference at TV Cen-
tre, it was new people in positions of power 
wanting to get the basics right and make life 
simpler.

Where have we all heard that before? 
Well, at last year’s conference for a start. 
A year on there had clearly been some 
progress, including on smoother freelance 
contracts, although problems clearly  
remain for some weekly employees.

But here was new training academy chief 
Anne Morrison offering simpler ways for 
people to find the training they need; John 
Linwood, chief technology officer and FM&T 
director Eric Huggers’ new ‘basics’ tsar, urg-
ing people not to reinvent the wheel all over 
the BBC; and Lucy Adams, eight days into 
her job as director of BBC people, declaring 
war on ‘management guru speak’. 

Welcome new champions of a cause 
close to Ariel’s heart – the de-clunking of 
the BBC. Let’s see if words turn into actions.

Cathy Loughran is deputy editor of Ariel

aview
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Faarea Masud 
BBC Coventry & Warwickshire Radio

No news is bad news for today’s teenagers

This is the page that everybody reads. Please email claire.barrett@bbc.co.uk  
You can also contribute to the mail page directly from the Ariel Online home page

Get off the brandwagon

Liam P J O’Leary
bj, The All England Bus/Video Nation

Return to TVC, please

June, 1936 
Broadcasting House is finely run; I can find nothing against which 

I can complain with any degree of sincerity or passion – or rather, I 

could find nothing. But recently something new has raised its head, 

something undefined, unpleasant and entirely out of keeping with 

the rest of our admirable institution. Upon this ugly new feature I 

am more than prepared, I am delighted, to pronounce my feelings; I 

refer, sir, to your own paper.

You have asked me, sir, who am a peaceful, contented inhabitant of 

this head office, to complain. You want me to pick on a thing that 

is good, and call it bad. I am, in fact, to exploit both myself and the 

corporation for which I work in order to give your miserable lit-
tle paper a few lines’ copy. Is your paper to thrive on mud-flinging, 

trouble-stirring, institution-baiting, and all the other symptoms of 

cheap journalism?

Your efforts are dishonest and despicable, and all right-minded people 

may be thankful that this, your first number, is certainly your last.

Felix Felton, room 428

F RO M THE VAULT

Malcolm Garrett-Eynon
tv continuity announcer (1974-2001)

Testing for Tom

Paul Clabburn news
Claire Prosser College of Journalism

Push comes to shove

mail

OBITUARY
MIKE VINEY

Teddy Driver
scenery block, TVC

No space on shuttle

Shamima Debar
researcher, CBBC

Jamie Hindhaugh, head of sourcing, 
production resources – Logistics,  
replies: 
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‘WE’VE NEVER HAD ANYONE

Been anywhere nice? Send your attachment  
stories to Clare Bolt

Secrets of 
the studio
Ann Charles went by 
Stepping Stones  
to be an engineer

See Attachment

It was the 
best three 
months  
I’ve had  
at the BBC 
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ARK BASSETT

At the age of 50 you took the decision to 
take up a career in radio. Why? 

Does this mean that you didn’t pursue it?  

Have you done any recent training?

What do you do for Radio Gloucestershire 
now? 

Did you ever doubt yourself? 

Do you think there is age discrimination?

Do you think your age played a factor in 
trying to get a new job?  

What advice would you give to people who 
want to do the same thing you have? 

You were apparently Miss 
Gloucester many years ago… 

What do you do when you’re not working? 

What’s your next step career-wise? 

                                                    
 Interview by Carla Parks

FREELANCE BA/
PRODUCER
RADIO 
GLOUCESTERSHIRE

CV MAXINE NELMES
Degree: BA, media and cultural studies, Middlesex University 

(mature student in my thirties); post-grad certificate in broadcast 

journalism, University of Gloucestershire (in my forties).

First job: secretarial trainee, aged 17, with the Dowty Group in 

Cheltenham. We could only wear skirts and dresses.  

Career landmarks: Working for Stephen Dunmore when he was 

chief executive of the Big Lottery and the chairman and founder of 

figleaves.com; getting my first paid shifts at Radio Gloucestershire 

and my first feature commission.
Family: two sons, who live and work in London, and a daughter 

studying performing arts in Leeds.

> CONTACT CARLA PARKS TO SUGGEST A COLLEAGUE FOR THIS FEATURE

HONG KONG, TRANSLATED as ‘fragrant harbour’ 
in Chinese, is where I was born. It’s an incred-
ibly vibrant and dynamic city, where east meets 
west, and one of the most culturally diverse 
places in Asia. With its high rise buildings, Hong 
Kong is often referred to as a concrete jungle so 
people will be surprised to learn that more than 
70 percent of the city is, in fact, green fields. 

During its recent history, Hong Kong culture 
has been heavily influenced by the UK. Like a 
lot of locals, I developed an affinity for the BBC 
brand from a young age, mainly from its news 
and radio output. Sitting down to watch Doctor 
Who is one of my earliest memories of the BBC. 

It’s incredible to think how the BBC brand has 
developed in Asia. The first big wave must have 
been when Teletubbies launched here about ten 
years ago. All of a sudden children in China,  
Korea, Singapore and Thailand were crazy about 
Po, Dipsy, Laa-Laa and Tinky Winky. Now we have 
launched the world’s first Teletubbies branded 
‘edutainment’ centre in China, where children 
can come and have fun with their on-screen 
friends but learn at the same time.

My typical day starts with a train ride to Wan-
chai, where the Worldwide office sits in a tall 

office block. A walk 
through a corridor of 
colourful posters is 
followed by a glimpse 
of Victoria Harbour 
through the windows.  
The office opened in 
1994 with a small team 
but since then we have 
grown to nearly 25 
people, with offices in 
both Hong Kong and 
Tokyo. My job involves 

a substantial amount of travel. Given the wide 
spread of our business across Asia, we often ex-
perience cultural differences in the way business 
is conducted. Respect or ‘giving face’ is hugely 
important, particularly in China, Japan and Korea, 
and sometimes watching out for what is unsaid is 
more important than what is said in a meeting.  

Over recent years, as technology has devel-
oped and opened up new platforms and outlets 
for western content, British programmes have 
gained in popularity. Our natural history, drama 
and children’s programmes consistently per-
form well within the region.

In China, where media is highly regulated, we 
are active in selling local formats and making 
Chinese versions of shows such as Dancing with 
the Stars and Just the Two of Us. Co-productions 
are also strong for us, like the stunning natural 
history title Wild China. The Asia media scene has 
been very robust over recent years and we  
expect this trend to continue, despite the cur-
rent economic climate. The launch of new digital 
tv and online platforms, as well as wireless  
devices, offer lots of opportunities for BBC 
Worldwide content in Asia, and local teams are 
looking forward to exploiting these.

Joyce Yeung is senior vice president and general 
 manager, Asia, Worldwide sales and distribution

foreign
bureau

Respect or 
'giving face' 
is important 
in China
and Japan

JOYCE 
YEUNG

BBC WORLDWIDE 
HONG KONG

MAXINE NELMES

PHO
TO

G
RAPH: M

ARK BASSETT
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THE ARIELAT0R WE HEAR THAT. . .

THE JOYS OF TWEETING have mostly 
escaped green room – until now. 
Radio 4 announcer Kathy Clugston 
found herself bored on a train jour-
ney home and invented a game that 
has captured the imagination of  
Radio 4’s many fans. 

Enter Radio4minus1letter, a twitter 
version of clever wordplay. The idea 
is that you take a programme on the 
network, miss off a letter and write 
a witty blurb for what results, in just 
140 characters. Here’s the example 
Kathy used to kick it all off: Garden-
ers Question Tim – outdoor dilemmas 
solved by someone named Tim. 

By the following morning, there 
were incredibly about 3000 tweets 
of fake programmes. As I’m Sorry I 
Haven’t A Clue enters its 51st series 

this week, the first tweet of our very 
edited selection is rather apt.
■ I’m Sorry I Haven’t A Cue – a  
snooker-based comedy panel show 
■ Loose Eds – Stourton, Mair and 
Reardon on a bender
■ Arming Today – making sure 
Humphrys, Evans, et al are properly 
equipped for dealing with politicians
■ Jus A Minute – contestants have 
60 seconds to produce a tasty gravy 
without repetition, deviation, hesita-
tion or Bisto
■ Bok At Bedtime – members of the 
South African rugby team read from 
their memoirs
Go to the Radio 4 blog to see more: 
http://tinyurl.com/R4wordplay

A weekly take on life at the BBC:
who’s up, who’s down, who’s off

UPSIDE Yorkshire-
based Politics Show 
producer Sean 
Stowell got an  
interview with Barry 
Sheerman, in which 
the MP criticised Gor-
don Brown. ‘What he 
said was devastating 

–  that Brown ignored the Parliamentary Labour 
Party at his peril and that he had been doing 
so for weeks. It was bad for democracy,’ Sean 
recalls. Within a couple of hours, the interview 
was on the News Channel, Radio 4 and 5 Live, 
and a clip was shown on the Six O’Clock News.

Losing is not something that comes natu-
rally to F1 driver Jenson Button, but he met his 
match in a triumphant Arlo White. The Today 
sports presenter set up a mini racing circuit 
with repainted miniatures of Button’s F1 cars 
for a showdown ahead of the real thing – the 
British Grand Prix – on June 21. Watch the 
Scalextric race for yourself here: 
tinyurl.com/5liverace

DOWNSIDE  Tom Percival, a ba/
producer at Radio Northamp-
ton, has tried to survive on £63 a 
week (£28.10 after he’s paid his 

weekly bills) to discover the real-
ity of being on the dole for a series 

of two-ways and an audio 
diary on the BBC North-
ampton website. ‘It feels 

very draining because 
finances are constantly 

on your mind,’ he says. 
Food buying was also 
fraught with dilemmas. 
‘You’re not looking for 
what you’d like for dinner 
but what you can afford.’ 

Tom is planning to 
make a 30-minute 
radio documentary 

about his experiences. 

YOU’RE FIRED! Well almost. Richard Moss, politi-
cal editor for the North East and Cumbria, made 
the bold move of asking Alan Sugar whether 
his role as its enterprise tsar was just ‘window 
dressing’ for the government. ‘What a nasty 
question,’ replied the peer-to-be with disdain,  
at an event for young entrepreneurs. ‘That was 
me told, if not humiliated in front of my peers,’ 
Moss lamented. At least he put the question. 
Other hacks at the event were told the subject 
was off-topic and kept schtum. 

 
MORE SALMONWATCH (Peter Salmon, that is). 
It was only his second week in the job of direc-
tor of BBC North, but 
already Peter is mak-
ing some permanent 
changes to his domes-
tic life. It appears that 
the thing to do when 
appointed to a high-
powered job is to get 
a puppy. Peter has fol-
lowed in the steps of 
the Obamas and wel-
comed this little scamp into the family home. 

MOST COMPUTER glitches are plain annoying, 
but occasionally one will come along that has 
amusing consequences. A recent error between 

two computer systems 
resulted in Berlin  
correspondent Steven 
Rosenberg becoming a 
rather cute squirrel.  
We think it has the 
makings of a Disney 
blockbuster – The  
Adventures of Ace  

Reporter Steven Squirrel.

5 LIVE nearly caused a serious delay to the  
Epsom Derby after official radios, used to  
supervise the big day, started picking up Sport 
on Five’s output as the horses arrived at the 
starting stalls. Instead of instructions from the 
stewards’ room, baffled racecourse staff heard 
presenter Mark Pougatch updating the racing, 
football, rugby, F1, cricket and golf news on one 
of the most hectic Saturdays of the summer. 
The incident seemed to reinforce recent Rajar 
figures that showed Pougatch reaching more 
people than ever.  

green room

EARWIGGING 
OVERHEARD AT THE BBC
…‘Are you disease-free?’ 
‘Well, my hands are 
clean.’…

…Is Woody Allen Jewish?...

… I was still in my school 
uniform when I stroked Terry 
Nutkins’s snake…

…You can see people doing it on 
YouTube!...

…Have you got the palm tree?...

…I’m going to come at half ten and 
play with you and your bird… 

AS IF DIY wasn’t bad 
enough, imagine if you were 
trying to assemble some-
thing and a crucial compo-
nent went missing. It happened 
to the religion and ethics team in 
Manchester. While there was a hot 
spell, a mysterious ‘heavy metal 
object with holes in it’ was used 
to prop open some fire doors. 

Lo and behold, the metal thing 
went missing. An email plea went 
out, asking for its return. Turns 
out its true calling was as a 
base for a brand-new coat 
stand. Last Friday there was some 
good news: ‘The missing round, 
heavy, metal object with holes in 
it is no longer missing,’  
announces jubilant pa Sarah 

Davenport. ‘The item in question was 
found last night, hiding in the store 
room next to the lifts, where it had 

been locked for some six days. 
‘It is now recovering from its 

ordeal and the prognosis is good 
that it will make a full recovery and 
take up its position as the base for 
the coat stand.’ We do love a happy 
ending. 

BOK AT   
BEDTIME
 

From being chased down a Tokyo 
backstreet by a Japanese gangster to 
slalom skiing in the Alps after losing 
the use of his legs. In his new book, 
Far Horizons, security correspondent 
Frank Gardner reflects on his 
extensive travel adventures. 
We have five signed copies of Far 
Horizons (rrp £18.99) to give away. 

To enter, answer this question: Why was 
Frank Gardner made an OBE? Email ariel 
competitions by June 23. Signed copies are 
also available from the BBC Shop at TVC. Mail 
order is available outside of London.

Win a signed copy of 
Frank Gardner’s new 
book Far Horizons

>  IF YOU HAVE A STORY FOR THE GREEN ROOM, CONTACT CARLA PARKS

In search of heavy metal 
Sarah  
Davenport: 
overjoyed 
apparently 


